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Disclaimer: 

This presentation has been prepared and issued by Mobile Credit Payments Pte Ltd (“MCP”) to inform interested parties about the Company and its progress. The 

material contained in this presentation sets out general background information on MCP and its activities. It does not constitute, nor does it contain an offer or 

invitation to subscribe for or purchase any securities in the Company or an inducement to make an offer or invitation with respect to those securities. No agreement 

to subscribe for securities in the Company will be entered into on the basis of this presentation. The distribution of this document in jurisdictions outside of 

Singapore may be restricted by law, and persons into whose possession this document comes should inform themselves about, and observe, all such restrictions.

The information supplied is in summary form and does not purport to be complete. Neither the Company nor its advisers have verified the accuracy or 

completeness of the information, statements and opinions contained in this presentation. Accordingly, to the maximum extent permitted by law, the Company 

makes no representation and gives no assurance, guarantee or warranty, express or implied, as to, and takes no responsibility and assumes no liability for, the 

authenticity, validity, accuracy, suitability or completeness of, or any errors in or omission, from any information, statement or opinion contained in this presentation.

You should not act or refrain from acting in reliance on this presentation material. This overview of MCP does not purport to contain all information that its 

recipients may require in order to make an informed assessment of the Company’s prospects. You should conduct your own investigation and perform your own 

analysis in order to satisfy yourself as to the accuracy and completeness of the information, statements and opinions contained in this presentation and when 

making any investment decision. You should seek professional advice from your stockbroker, solicitor, accountant, financial adviser or other independent 

professional adviser before deciding whether to invest with MCP. The Company and its advisers disclaim liability for any and all loss or damage which may be 

incurred by any recipient through the use of, or reliance upon, any information, statement or opinion contained in or omitted from this presentation. 

Forward-Looking Statements: 

All statements, other than statements of historical fact, included herein, including without limitation, statements regarding forecast cash flows, future expansion 

plans and development objectives of MCP are forward-looking statements. Although MCP believes that the expectations reflected in such forward-looking 

statements are reasonable, they involve subjective judgment, assumptions and analysis and are subject to significant risks, uncertainties and other factors, many 

of which are outside the control of, and are unknown to the Company. Accordingly, there can be no assurance that such statements or expectations will prove to 

be accurate and actual results and future events may differ materially from those anticipated or described in this presentation. Subject to any continuing obligations 

under applicable law or any relevant listing rules of the SGX, the Company disclaims any obligation or undertaking to disseminate any updates or revisions to any 

forward-looking statements in this document to reflect any change in expectations or any change in events, conditions or circumstances on which any such 

statement is based.

Past performance:

This presentation includes information regarding the past performance of MCP. Investors should be aware that past performance is not indicative of future 

performance.



Overview
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Established in 2005, MC Payment is an O2O financial services technology 

provider with a fully integrated platform that allow both online and offline 

merchants to run and grow their business easily

Provision of payment processing services through its unified platform and 

smart software, which can be installed onto or integrated with any smart 

devices (including mobile phones, tablest, and smart POS terminals) for 

merchants with physical stores, or integrated into online merchants’ 

websites and applications

Offices MerchantsGlobal HQ

Singapore 5 offices 

4 countries
2000+ S$18.5 

million

Paid-up 

Capital

Merchant Payment Services (MPS)

Digital Commerce Enabling Solutions (DCES)

O2O Business 

Solutions 

Platform 

Analytics and 

CRM

Online and 

Offline Payments 

Platform

Retail Ops 

Management

Point-Of-Sale 

Solutions

Digital 

Marketing

Solutions
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Provision of ancillary services, such as the sale and lease of Smart POS 

terminals as well as both proprietary and licensed software-as-a-service 

which can be white-labelled. This segment also develops bespoke software 

solutions for its merchants



On the way to become a regional service provider

Indonesia

We aim to provide a fully integrated end-to-end payments 

and business support platform to the region

Regional Payment Licenses

Many Popular Payment Methods Accepted Thailand

Singapore

Malaysia

C3 License
Payment Service 

Provider 

Payment 

Gateway

Provider 

Merchant 

Acquiring Service 

Provider 

Merchant 

Acquisition 

Service 6
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Accept Multiple 
Payment Options

Competitive 
Pricing

Seamless & Secure 
Payments Scalable

Build Omnichannel 
Presence 

(Online & Offline)

Manage Retail and 
Storefront

Solve Marketing 
Needs

Easy 
Onboarding

Reporting and 
Data Analysis for 
Decision Making

Fully Integrated 
Solution
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Global Payments Industry 

Revenue 2019
SEA Digital Payments 

GTV 2019

US$ 10.5tn
by 2025E

>11% CAGR
from 2019-2025E

c. $0.6tn

▪ Digitalization trends – increasing shift from cash payments

▪ Significant growth potential: c. 75% of consumer payments 

in SEA’s 6 largest economies made in cash

▪ Growing regulatory focus on promoting digitalization of 

financial transactions

▪ Headroom for uptake of digital payments among the 

unbanked/underbanked in Indonesia, Vietnam, Malaysia

▪ Increasing online access through smartphone penetration

▪ >90% of Southeast Asians connected to the internet 

primarily through smartphones

▪ Favorable demographic dividend – c. 60% of ASEAN 

population below 35 years of age

▪ Increasing disposal income / consumer spending – driving 

alternative payments

▪ Rapid growth in e-commerce with estimated ASEAN 

market value at >US$38bn in 2019

▪ Rise of omni-channels with increasing merchants having 

both O2O presence 

South-East Asia growth drivers

Source: McKinsey, BCG, World Economic Forum, Bain & Company, Google, Temasek, Statista

c. $4.7tn
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Challenges faced by merchants

Enabler of businesses to focus on their core products and solutions

POS Terminal +

Software, Cash 

Drawer

Queue 

Management

Payments

Data Analytics, Risk 

Management

Marketing / 

Membership CRM

Inventory, 

Expense 

Management

O
ff

-l
in

e

O
n

-lin
e

Limited integration and serviced by multiple vendors

Our unique, integrated ecosystem of 

technology solutions for enterprises

Full 

Payments 

ecosystem

Merchant 

Solutions 

(SaaS and 

App based)

✓ Fast integration (various methods) across 

multiple currencies and nearly all prevalent 

payment methods in SEA

✓ O2O capabilities

✓ Integration of multiple functions into 

singular platform

✓ Ordering (online, in-store, QR payments, 

etc), Payments processing, 

inventory/expense management, data 

analysis, risk management and marketing 

solutions

✓ Ability to provide merchants app-based 

solutions to transact via mobile devices or 

provided terminals

Flexibility to tailor to merchant needs and 

requirements in one unified platform
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Anthony Koh

Chief Executive Officer, Executive 

Director

▪ Started his career as the sole 

proprietor of Kepha Design and 

Contracts

▪ Previously served as a director at 

Alternative Media (nka Property 

Portal!), an internet startup

▪ Anthony co-founded MC Payment 

in 2005, originally as a payment 

hardware company, providing 

POS devices

▪ However, he realized that there 

was a large untapped market for 

payment software and 

successfully pivoted MC Payment 

in the direction it moves today

Kim Moon Soo

Chief Operations Officer, Head of 

Malaysia, Executive Director

▪ Moon Soo has over 24-years of 

experience in the technology 

industry

▪ He started his career with 

Standard Telecom in South Korea, 

eventually becoming Team 

Manager in charge of overseas 

marketing

▪ Subsequently, he also served as 

General Manager at VK 

Corporation, also overseeing 

overseas marketing

▪ He left South Korea for Singapore 

in 2005, where he joined MC 

Payment as a co-founder

Madeline Sam

Chief Financial Officer

▪ Madeline joined MC Payment in 

2015, and is responsible for 

financial management, taxation 

and corporate acquisition 

initiatives

▪ She has over 20 years of 

experience in accounting, 

previously holding accounting-

related roles in Singapore-based 

companies

▪ She is a Member of the Institute of 

Chartered Accountants and an 

Affiliate of the Association of 

Chartered Certified Accountants 

United Kingdom



Experienced Board of Directors
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Albert Cheok

Chairman, 

Independent Director

▪ Albert has over 42-

years of experience in 

banking and business 

consultancy in the Asia 

Pacific region

▪ He has previously 

served as Chief 

Manager at the 

Reserve Bank of 

Australia, Deputy 

Commissioner of 

Banking of Hong Kong, 

Executive Director at 

the Hong Kong 

Monetary Authority, and 

Chairman of Bangkok 

Bank Berhad (Malaysia)

▪ He is currently also the 

Chairman of Supermax 

Corporation Berhad

Kesavan Nair

Independent Director

▪ Kesavan has over 26 

years of experience in 

legal practice

▪ He is currently a 

Director of Bayfront 

Law LLC

▪ He also is an 

Independent Director of 

a number of SGX-listed 

companies: Kitchen 

Culture Holdings, IEV 

Holdings, HG Metal 

Manufacturing and 

Arion Entertainment

Dr. Lillian Koh

Independent Director

▪ Lillian has over 33-

years of experience in 

the education sector, 

serving in the Ministry 

of Education and 

Nanyang Technological 

University (NTU)

▪ She was the Chair of 

the Centre of Financial 

Literacy at NIE and 

NTU, as well as advisor 

to blockchain Institute 

of Singapore

▪ She is also the founder 

and CEO of the Fintech 

Academy in Singapore

▪ Lillian co-authored 

“Singapore: The 

Fintech Nation”, one of 

the first books about 

Singapore’s financial 

technology journey

Harry Ng

Non-Executive 

Director

▪ Harry has more than 

30-years of experience 

in finance, accounting 

and audit

▪ He sits on the boards of 

a number of SGX-listed 

companies and has 

experience as audit 

committee chairman

▪ He serves as 

Independent Director of 

Q&M Dental Group, 

Oxley Holdings, IEV 

Holdings, HG Metal 

Manufacturing

Shawn Ching

Non-Executive Director

▪ Shawn is currently the 

Executive Director and 

Group General 

Manager of Oxley 

Holdings

▪ Shawn oversees the 

general operations and 

administration of the 

Oxley group of 

companies

▪ He was previously a 

Project Manager at 

Oxley Holdings



Transactions

Business Solutions Payment Solutions Marketing Solutions
POS Hardware and Software

E-Invoicing

Cross-Border Money Transfer

Multi-Currency Online Payments

E-Wallet
Recurring and Subscription 

Payment Management

Inventory Management

Expense Management

CRM Solutions

Customer Data Analytics

Card and Loyalty Program 
Aggregation

Omni-Channel Brand 
Management

Run Your BusinessManage Your Business
Grow Your 

Customer Base

Business Growth 12

Order Management

Capital Lending 
(TBA)



MC Payment 
Platform

Merchant

Point of 
Sale

Customer

Acquirer Card 
Network

Issuing 
Bank

Receipt

Acquiring 
Bank

Billing

Funds Sent 
to Merchant

1

2

3

7

9

4
10

5 6

8

11

MC Payment Touch Points with 
Merchants and Customers

13



Payment Flow Chart



Trusted and reputable O2O service provider offering an easy way to accept 

payments online and offline, and providing essential value-added services

Merchant Payment Services (MPS) Digital-Commerce Enabling 
Solutions (DCES)

Online payment 

processing aggregator 

and platform

In-store point-of-sale 

(POS) payment 

processing

Sale/lease of smart POS 

terminals

SaaS business operations 

software and value-added 

services
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Seamless and easy-to-use platform for all kinds of payments

Online Merchants can integrate the 

payment platforms easily and 

quickly accept payments online 

MC Payment’s platform will manage 

the entire process, from onboarding, 

accepting payments, funds 

settlement and dispute 

management, in a seamless way

Seamless and 
Customisable Payments

Quick and Easy 
Integration 

Fully Secure end-to-end 
Infrastructure

Accept payments from customers in 

multiple currencies, through a variety 

of different payment methods used in 

the region

Set up subscriptions and recurring 

payments, create invoices and 

process batch payments easily

Payment platform is fully end-to-

end for multiple card schemes, 

payment modes and backed by 

first-in-class payment security 

processes. Certified PCI-DSS Level 

1 Compliant, the highest level of 

payment security compliance
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Enabling merchants to process payments at all times 

MC Payment has developed mobile apps and other 

software that allow merchants to transact with only their 

mobile phones or with their POS systems, and facilitate 

digital payments, order collection and CRM programs, 

among others

These app-based solutions are user friendly, cost-

effective for users, and allow users to accept all kinds of 

payment methods, which are suitable and convenient for 

many business types

Seamless Point-of-Sale 
Payment Solutions

Mobile Commerce Platforms

Retailers and other offline users can utilise MC Payment’s 

proprietary payments platform through their own Point-of-

Sale (POS) terminals 

MC Payment also provides POS terminals and devices to 

merchants at competitive rates, with quick and easy 

onboarding, allowing them to accept payment from 

customers at any time
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Business operations support and back-end SaaS Suite that offers sellers the 

opportunity to focus on their strengths without worrying about business processes

Business ancillary services provided include Inventory Management, Data Analytics, Digital Marketing and CRM, Cybersecurity 

services, as well as other F&B and retail solutions and web hosting. Further value-added services such as a comprehensive 

management system for merchants’ entire operations and AI-driven automation capabilities, among others, are in the works.

MC Payment also leverages on its in-house developed unified platform and Smart App to offer bespoke SaaS services, building 

relevant solutions customised to merchant needs.
18



Online Payment Live Demo



HeroHippo Live Demo

SG TEST FOOD DEMO QR

Consumer login credentials:

+65 81866216

MCPmcp888



SG TEST FOOD DEMO QR

Consumer login credentials:

+65 81866216

MCPmcp888
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Company Merchant size Key markets Function Online / Physical End markets

Adyen Large global, local EU, US
Gateway, Acquirer, 

Processor 
Online Retail, Travel

Worldpay

Global e-

commerce, US 

and UK large

US, UK
Gateway, Acquirer, 

Processor, Issuer 

Online (~40%) & 

offline
Retail

Ingenico
Global Online, 

Enterprise
EU

Gateway, Acquirer, 

Processor 
Offline & online Banks, Retail

Paypal SMEs
Global / US, 

EU
Gateway, Aggregator Online focus Multiple

Stripe Large, Medium US Gateway, Aggregator Online focus
Global retail, 

marketplaces

Square SMEs US Gateway, Processor Online focus Multiple

GHL Systems MSMEs Southeast Asia
Acquirer, Aggregator, 

Gateway, Issuer
Offline & online Retail, Banks

Global Payments SMEs, Large Global
Acquirer, Processor, 

Gateway
Offline & online Multiple

SMEs
Southeast 

Asia

Gateway, Aggregator, 

Processor
Online & offline Multiple



Key Financial 
Highlights
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S$mm

Gross Profit

Gross Margin

Net Income

Net Margin

Revenue

Revenue 

Growth

FY2019A

3.9

45.5%

(1.6)

(18.1%)

8.7

239.7%

FY2018A

1.3

50.3%

(8.4)

(327.8%)

2.5

(15.0%)

FY2017A

1.0

32.3%

(4.1)

(138.0%)

3.0

NA

1H2020 (Unaudited)

2.5

42.0%

0.7

11.0%

6.0

NA



25

Revenue (S$mm)

3.0
2.5

8.7

FY2017A FY2018A FY2019A

Gross Profit (S$mm) Net Income (S$mm)

1.0

1.3

3.9

32.3%

50.3%

45.5%

-

10.0%

20.0%

30.0%

40.0%

50.0%

60.0%

0.0

0.5

1.0

1.5

2.0

2.5

3.0

3.5

4.0

4.5

FY2017A FY2018A FY2019A

Gross Margin

(4.1) (8.4)
(1.6)

(138.0%)

(327.8%)

(18.1%)

(350.0%)

(300.0%)

(250.0%)

(200.0%)

(150.0%)

(100.0%)

(50.0%)

-

(9.0)

(8.0)

(7.0)

(6.0)

(5.0)

(4.0)

(3.0)

(2.0)

(1.0)

-

FY2017A FY2018A FY2019A

Net Income Margin

Note: * FY2020E figures annualized based on 1H2020 unaudited financials
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Continue growth by 

increasing 

merchants serviced 

across on-line and 

off-line. Potential to 

accelerate growth 

through 

acquisitions 

Further enhance 

and develop 

innovative 

products and 

solutions across 

industry verticals 

beyond 

payments

Continue to 

strengthen 

relationships with 

existing merchants 

to provide 

additional services 

(SaaS and value-

add) to increase 

retention and 

monetization

Further increase 

and strengthen 

regional footprint 

across Southeast 

Asia and expand 

into new 

geographical 

countries with 

local presence

Potential to 

accelerate 

growth across 

regions through 

leveraging 

strategic 

partnerships 

(M&A, Joint 

Ventures, 

strategic 

alliances etc.)

1 2

3

4

5

ASEAN Digital Payments Market

c. $130bn

MC Payment is ideally positioned to capitalize 

on significant market opportunity



27

Further enhance 

and develop 

innovative 

products and 

solutions across 

industry verticals 

beyond 

payments

1 2 3 4 5

Expansion of customer 

base

▪ Achieve organic growth 

through overseas 

expansion, implementation 

of O2O strategies, and 

provision of tailored value-

added services through its 

integrated platform

▪ Leverage on reputation in 

the FinTech industry and 

proven track record to 

further enhance the unified 

payment processing 

platform and range of 

services provided

▪ Deployment of sales and 

marketing strategies –

leveraging partnerships 

with international Payment 

Providers

▪ Customer acquisition driven 

by consumers’ changing 

payment habits, increasing 

demand for digital payment 

processing from merchants 

(in turn driven by uptake of 

e-commerce)

Continuously 

develop new 

technology and 

other payment 

solutions

▪ Adoption of blockchain 

technology - roll out 

blockchain-based trade 

financing platform

▪ Card issuing services

▪ B2B cross-border 

money transfer 

solutions

Launching new 

value-added services 

on top of core 

payment portfolio

▪ Integrate AI and big 

data analysis 

technology into current 

SaaS platforms

➢ Automation of 

processes and 

generating actionable 

insights

▪ New instalment 

payment services

▪ Loyalty program 

infrastructure

Increase business 

presence in 

Southeast Asia

▪ Since inception, the MC 

Payment has 

established its presence 

in Singapore, Malaysia, 

Indonesia and THailand

▪ Build on regional 

expertise to penetrate 

new geographical 

markets across 

Southeast Asia at 

opportune timings

▪ MC Payment 

recognizes that 

regulatory changes 

have a large impact on 

fintech companies

▪ Focus on research and 

analysis of regulatory 

and operational 

challenges associated 

with setting up 

operations in new 

markets

Seize inorganic 

growth 

opportunities, build 

strategic 

partnerships

▪ Strategic alliances, 

M&A, Joint Ventures 

and collaboration with 

franchises which align 

with long-term interests

▪ Gain quick access to 

markets in the wider 

Asia Pacific region

▪ Seek new synergies 

which allow 

advancement of 

technological know-how 

and operational 

capabilities



AI and Big 

Data Analysis 

Solutions

▪ To be integrated into existing SaaS offerings such as HeroHippo

▪ Automation of processes to free up customers’ time – allow them to focus more on core business

▪ Collect and combing through high volumes of data – generate actionable insights that allow customers to optimize 

operations and strategies

Blockchain 

Lending 

Platform

▪ Trade financing platform that provides corporates/businesses with working capital

▪ Receivables and sales invoice financing

▪ Faster loan approvals for borrowers

▪ Reduced credit risk to lenders

▪ Greater degree of transparency and security for all parties across the trade financing ecosystem

Instalment 

Payment 

Services

▪ Allow merchants to track, receive and process payments from customers over the instalment period – integrated with 

merchants’ POS devices and MC Payments’ payment processing solution

▪ Provide consumers with added flexibility in the options available to them in paying for products purchased – smaller 

near-term cash impact for consumers increases the chances that they will purchase merchants’ products

Loyalty 

Program 

Facilitation

▪ MC Payment to provide infrastructure for the recording of customers’ purchases, as well as the accumulation and 

redemption of loyalty points – integrated with merchants’ POS devices and MC Payments’ payment processing solution

▪ Increased customer stickiness and sales uplift – loyalty program creates incentive for customers to spend at 

participating merchants’ stores

Card Issuing 

Services

▪ Issuing cards for daily transacting purposes

▪ Leverage the resources and brand-recognition of Payment Providers

▪ Offer cardholders competitive foreign exchange rates for international purchases

B2B Cross-

Border Money 

Transfer

▪ Seeks to address the growing need of businesses to transfer money, at an affordable rate and in a timely manner, 

around the world, given globalization

▪ Integrated into SaaS offerings, and can facilitate money transfer to internal parties (subsidiaries, fellow group 

companies, etc.), or to external parties (suppliers, creditors, etc.)
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▪ Fully integrated, end-to-end payment platform offering 

comprehensive solutions: hardware, software, payments, data analytics 

▪ Providing merchants ease of access, integration and tailoring to needs

Integrated 

solutions
✓

▪ Catering to merchants with on-line and off-line presence

▪ Single platform across all channel engagements
Omni-channel 

capabilities

▪ Well positioned to ride overall digital payments growth in Southeast 

Asia given developed infrastructure and growing footprint

▪ One of few payment solution providers with licenses in key markets

Leading 

Southeast 

Asian 

Platform

▪ Demonstrated ability to scale exponentially with both larger 

corporates and SMEs – payment solutions with increasing provision of 

value-added / SaaS services tailored vertically across specific 

industries

Highly 

scalable 

infrastructure

✓

✓

✓
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